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ABSTRACT 

Purpose: The article deals with the analysis of the perception of social 
entrepreneurship in Slovakia by social entrepreneurs. The main aim is to identify 
how social entrepreneurs perceive individual aspects of social entrepreneurship 
in Slovakia, including the role of social entrepreneurship in sustainable 
development. 

Methodology/Approach: The analysis was based on data obtained from a 
questionnaire survey conducted among social entrepreneurs in Slovakia. The 
survey was attended by representatives of 35 social enterprises from Slovakia. A 
seven-point rating of Likert scale used within the questionnaire. The mode, 
median and interquartile range of answers were used to evaluate the 
questionnaire. 

Findings: Social entrepreneurs pointed out that social entrepreneurship is still in 
development in Slovakia and several obstacles causing this situation. They also 
agreed that the most important benefit of social entrepreneurship in Slovakia is 
the effort to solve social problems. The research results show that the priority of 
social entrepreneurs in Slovakia is not to support sustainable development. 

Research Limitation/implication: The research was limited by the number of 
social entrepreneurs who participated in the survey. More than half of social 
enterprises, registered in Slovakia were not willing to participate in the survey. 

Originality/Value of paper: The article brings important findings in the field of 
social entrepreneurship, which are based on the practical experience of social 
entrepreneurs in Slovakia. 

Category: Research paper 

Keywords: social entrepreneurship; social entrepreneurs; sustainable 
development  
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1 INTRODUCTION  

Nowadays, many countries, not only in Europe but also in the world, are 
constantly striving for progress and development. These countries focus mainly 
on supporting economic growth, sustainable development and improving the 
quality of life. Therefore, they need to find tools that can support the 
development of these areas. One of the most important tools for supporting 
sustainable development is social entrepreneurship. One of the most important 
tools in this field is social entrepreneurship, which is an important tool for 
sustainable development (Seelos and Mair, 2005a). Social entrepreneurship 
brings many benefits and solves many social, economic and environmental 
problems. The social economy and social enterprises employ more than 11 
million people in the European Union, which is around 6% of total EU 
employment (European Commission, 2020b; Barna, 2012). Because of these 
positive benefits, it is necessary to analyze social entrepreneurship and provide 
support for social enterprises. 

According to the European Commission’s Social Business Report in Slovakia, 
low awareness and understanding of the concept of social entrepreneurship can 
be a major barrier to the development of social entrepreneurship in Slovakia 
(European Commission, 2014). This is the main reason why the focus should be 
given on the analysis of perception and awareness of social entrepreneurship is 
Slovakia. One of the most important stakeholders who play an important role in 
the development of social entrepreneurship is social entrepreneurs. The analysis 
of the perception of social entrepreneurship by social entrepreneurs can provide 
important information about social entrepreneurship in the county. Based on this 
information, it will be possible to evaluate the overall level of social 
entrepreneurship and to develop strategies designed to support the development 
of social entrepreneurship in Slovakia. 

2 THEORETICAL BACKGROUND 

To have a good understanding of the role of social entrepreneurship in 
sustainable development, it is necessary to define social entrepreneurship and its 
role in sustainable development. This section describes social entrepreneurship 
and its goals, social entrepreneurs and the role of social entrepreneurship in 
sustainable development. 

2.1 Social Entrepreneurship 

Social entrepreneurship is the process of creating value by finding new 
combinations of resources. These combinations are primarily aimed at creating 
social value by stimulating social change or meeting social needs (Lepoutre et al., 
2013). Social entrepreneurship can take many forms and can exist in the form of 
small local businesses as well as large multinationals. The social benefits of 
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antisocial entrepreneurship can be targeted at small local communities or 
communities around the world (Brooks, 2009). 

The social mission of social entrepreneurship is related to the fact that social 
enterprises must have a clearly defined social goal that they want to achieve 
(Certo and Miller, 2008). Social entrepreneurs and social enterprises develop 
products and services that directly meet basic human needs that other social 
institutions and enterprises are unable or unwilling to provide (Seelos and Mair, 
2005a). The main difference between commercial entrepreneurship and social 
entrepreneurship is that social entrepreneurship focuses the creation of social 
value as its priority, while others focus more on making a profit (Mair and Martí, 
2006). Commercial companies try to create added high value for their customers, 
but the task of social entrepreneurship is to create social value for their clients 
(Dees, 2007). 

Ssocial entrepreneurship can be characterized as a process that helps accelerate 
social change and addresses the social needs in a way that is not focused in direct 
financial benefits for entrepreneurs (Mair and Martí, 2006). Zahra et al. (2009) 
associate social entrepreneurship with activities and processes that focus on 
defining, discovering and exploiting opportunities to strengthen social welfare by 
creating new enterprises or innovative managing existing enterprises. Innovation 
and innovative solutions are very important features of social entrepreneurship. 
In advanced economies, social entrepreneurs have become important actors, who 
are significantly involved in implementing changes to society by seeking 
innovative and cost-effective methods to solve social issues such as poverty or 
gender inequality (Zahra et al., 2008). 

For other authors, such as Paredo and McLean (2006) and Emerson (2003), the 
most important for social entrepreneurship is recognizing, exploiting and creating 
opportunities. They also consider social entrepreneurship as an activity where 
individuals or groups of people focus on creating social value while being able to 
recognize and exploit business opportunities. The main feature of social 
entrepreneurship is the use of business innovations and the risk-taking ability 
associated with such entrepreneurship. Social entrepreneurs usually deal with 
areas where they see a lack of social needs or create new social opportunities that 
the public or private sector has failed to solve adequately. 

According to Nicholls (2008), social entrepreneurship focuses mainly on the 
following priorities: 

• the provision of goods and services that the market and the public sector 
do not want or are unable to provide; 

• skills development; 

• job creation; 

• supporting the process of integration of socially excluded people back into 
society. 
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Santos (2012) points out on the possible significant impact of social 
entrepreneurship on the country’s economic system because it can contribute to 
the development of new industries, introduce new business models, and try to 
redirect resources to solve social issues that are neglected by the state and 
society. 

2.2 The Role of Social Entrepreneurship in Sustainable Development 

Sustainable development is generally defined as development that aims to meet 
the needs of the current generation without compromising the needs of future 
generations. The concept of sustainable development was initially associated 
only with the protection and preservation of the environment. Nowadays, its 
interdisciplinary nature comes to the fore, which includes social, economic and 
environmental areas that are mutually reinforcing (European Commission, 
2020a). In general, three basic aspects of sustainable development have been 
identified. It includes economic, social and environmental development (Bawa 
and Seidler, 2009). Sustainable development focuses on several objectives across 
different areas of development.  

The main goal of sustainable development is to achieve long-term stability of the 
economy and the environment. It is necessary to ensure that economic, 
environmental and social factors are taken into account to achieve this goal. 
Sustainable development also aims to create and maintain prosperous and 
resilient social, economic and environmental systems (Pisano, 2012). 

Several authors and studies emphasize the role of social entrepreneurship in 
sustainable development. Social entrepreneurship is considered an important tool 
for supporting sustainable development, as it contributes to the achievement of 
the internationally recognized goals of sustainable development (Seelos and 
Mair, 2005a). The role of social entrepreneurship in sustainable development is 
mostly based on the great potential of business ideas and activities in the social 
field (Jouen, 2012). In addition to social benefits, social enterprises also pursue 
environmental and economic sustainability (Barrutia and Echebarria, 2012).  

Social entrepreneurship incorporates innovative approaches to addressing the 
environment issues and human rights and is widely regarded as an important 
element of countries’ sustainable development (Mair and Noboa, 2003). Besides, 
social entrepreneurship addresses issues that are identified in the context of 
sustainable development as one of the most important. This includes poverty 
alleviation, the fight against climate change, inclusive growth, access to 
education for all and tackling social problems and so on. Social entrepreneurship 
is also concerned with providing products and services for organizations, 
individuals, society as a whole and future generations. It is well known that 
sustainable development cannot be achieved if the basic needs of poor and 
disadvantaged groups remain unsatisfied. Here, social entrepreneurship plays an 
important role, as it focuses primarily on alleviating the most serious problems of 
these groups of the population (Seelos and Mair, 2005b). 
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3 METHODOLOGY 

The aim of the article is to analyze the perception of individual aspects of social 
entrepreneurship in Slovakia by social entrepreneurs. These aspects include the 
general perception of social entrepreneurship, benefits of social entrepreneurship, 
obstacles that hinder the development of social entrepreneurship and measures 
that can support the development of social entrepreneurship in Slovakia. The aim 
of the article is also to identify appropriate measures to support the development 
of social entrepreneurship in Slovakia. 

The analysis of the perception of social entrepreneurship by social entrepreneurs 
was based on data obtained from a questionnaire survey conducted among social 
entrepreneurs in Slovakia. The questionnaire was based ed on questions used in 
the studies Mataboge (2014) and Swee-Sum (2016). 

The questionnaire consisted of 14 questions, which were focused on various 
aspects of social entrepreneurship in Slovakia. The first group of questions 
concerned the general perception of social entrepreneurship by social 
entrepreneurs. Social entrepreneurs evaluated aspects of social entrepreneurship 
related to the tasks, priorities and goals of social entrepreneurs, the position and 
perception of social entrepreneurship by society. The second group of questions 
focused on the benefits that social entrepreneurship can bring to the individuals 
and society as a whole. The third group of questions concerned the evaluation of 
identified possible obstacles that hinder the development of social 
entrepreneurship and the establishment of social enterprises in Slovakia. Another 
group of questions concerned measures that would support the development of 
social entrepreneurship in Slovakia. Respondents were also asked what their 
motivation was to engage in social entrepreneurship and what real problems they 
faced. The questionnaire survey was conducted during February and March 2020 
in the form of an electronic questionnaire and a telephone interview. 
Representatives of all social enterprises that were officially registered in the 
register of social enterprises of the Ministry of Labor, Social Affairs and Family 
of the Slovak Republic until 10th February 2020 were asked to participate in the 
survey. A total of 85 social enterprises were contacted. Out of the total number of 
85 contact social entrepreneurs, we received answers from 35 of them. 

The analysis used a 7-point Likert scale, on which respondents evaluated aspects 
of social entrepreneurship, where 1 means strong disagreement and 7 means 
strong agreement. Mode, median, IQR, and average of responses were used to 
evaluate responses. The mode indicates which response occurred the most 
frequently. The median gives the mean value of the answers and divides all the 
answers in half, sorted from the lowest value to the highest. IQR (inter-quartile 
range) represents the difference between the 3rd and 1st quartile of response 
distribution and indicates the variability of responses. In this case, the IQR can 
take values from 0 to 6. A lower IQR value means a higher degree of response 
variability and, conversely, a higher value means a lower rate of response 
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variability. A higher mode and median value indicates a higher rate of agreement 
and vice versa. 

The questionnaire also contained open-ended questions. The questionnaire also 
contained open-ended questions concerning the practical experience of social 
entrepreneurs in the field of social entrepreneurship. 

Based on the most important findings from the previous analysis, the measures 
for support development of social entrepreneurship were identified. These 
measures have been supplemented by opinions provided by selected experts for 
social entrepreneurship in Slovakia. Opinions of these experts were obtained by 
personal interviews. The experience of social entrepreneurship and qualifications 
were taken into account in the selection of experts who took part in the expert 
interviews. At the same time, the selection was based on the inclusion of experts 
from various fields of social entrepreneurship from the public, private and non-
profit sectors and with different views on this field. 

4 RESULTS AND FINDINGS 

Based on the results, it can be summarized the perception of social entrepreneurs 
on selected aspects of social entrepreneurship in Slovakia. It covers preception of 
general characteristics of social entrepreneurship, benefits, barriers of 
development and measures to support social entrepreneurship. 

4.1 Motivation to Establish a Social Enterprise 

Social entrepreneurs can be motivated to start a social business by various 
factors. Germak and Robinson (2013) point out the basic factors that influence 
social entrepreneurs, such as internal motivation, helping society and non-
financial goals. 

The most frequently mentioned reason for setting up a social enterprise was to 
help disadvantaged people and solve social problems in their region. This is in 
line with the findings of Ghalwash, Tolba and Ismail (2017). They found out that 
social entrepreneurs are motivated mainly by social problems and challenges. 
The second most common reason is related to the benefits of the transition of a 
sheltered workshop to a social enterprise. Most social enterprises in Slovakia 
were created by the transformation from a sheltered workshop. The reason is the 
possibility of obtaining better government support, subsidies and possible help to 
a larger number of people in the case of a social enterprise compared to a 
sheltered workshop. According to the respondents, the advantage of social 
enterprises over sheltered workshops is that they do not have to keep separate 
accounts and employees are no longer tied to the workplace, they can also work 
from home and in another position. According to social entrepreneurs, the 
Ministry of Labor, Social Affairs and Family of the Slovak Republic itself also 
issued suggestions for sheltered workshops to transform themselves into social 
enterprises. Entrepreneurs also mentioned that they had a disadvantaged person 
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or a person with special needs as a significant factor that motivated them. A total 
of 63% of all social entrepreneurs participating in the survey said they had such a 
person in their family. The presence of a disadvantaged person in the family has 
a significant effect on the motivation of individuals to engage in social 
entrepreneurship. 

Previous entrepreneurial experience has also played an important role in 
motivating to start a social business.  As many as 81.5% of all social 
entrepreneurs who participated in the survey already had experience with 
entrepreneurship. Ghalwash, Tolba and Ismail (2017) also point to the 
importance of previous experiences. Mahmud et al. (2011) state that the presence 
of an entrepreneur in the family is also an important element. In this case, the 
presence of the entrepreneur in the family was not so important, as the ratio 
between the social entrepreneurs who had an entrepreneur in the family and those 
who did not was balanced. In the total number of respondents, 51.9% of social 
entrepreneurs had an entrepreneur in the family, and 48.1% did not. 

4.2 The General Perception of Social Entrepreneurship 

All respondents agreed that social entrepreneurship is a good idea with great 
potential, but in Slovakia, it is still in development. They observe shortcomings 
in this field, mainly related to low awareness and institutional arrangements.  

Only 37% of social entrepreneurs consider social entrepreneurship in Slovakia to 
be well developed, and 63% think that there is not enough awareness of this 
entrepreneurship in Slovakia. According to social entrepreneurs, the most 
important characteristic of social entrepreneurship in Slovakia is new jobs 
creation. With this statement, the highest agreement of the answers of social 
entrepreneurs in Slovakia was observed. This is indicated by the IQR value, 
which is at the level of 0.5, and it means a minimum degree of variability of 
respondents’ answers. Both mode and median of responses were 6, which means 
a high level of overall agreement of the respondents. 

Social entrepreneurs also agreed with the statements such as the priority of social 
entrepreneurship is to reinvest profits to achieve social goals, social enterprises 
are good employers, social entrepreneurship is intended for people who want to 
change the unfavourable social situation. 

Social entrepreneurs have agreed that social enterprises can compete with 
commercial enterprises. The level of agreement was not as significant here as in 
previous statements, but even so, a low level of variability of respondents’ 
responses is observed. This is indicated by the IQR value, which is at the level of 
1.5 and value of mode which is 6. This is an interesting finding, as the extent to 
which social enterprises can compete with commercial enterprises is debatable, 
as social enterprises are limited by focusing on their social goals. In addition, 
most of these enterprises employ disadvantaged people and people with special 
needs, who require a special approach and do not achieve high labour 
productivity compared to regular employees. On the other hand, the social 
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entrepreneurship experts who participated in the expert interviews disagreed with 
this statement. For example, Eva Havelková, a national analysis of the European 
Commission for gender and social issues and an expert in the field of social 
entrepreneurship, stated in an expert interview that social enterprises cannot 
compete with commercial enterprises. She argued that social enterprises achieve 
low productivity and flexibility compared to commercial enterprises. Marek 
Rakoš, the founder and director of one of the most successful social enterprises 
in Slovakia, is also of the opinion that social enterprises are not able to compete 
with commercial enterprises. He points out that social enterprises should focus 
primarily on areas and sectors that are not attracted to commercial enterprises due 
to low financial returns. However, abroad we can also find the opposite views of 
social entrepreneurship experts. Thust (2012), Deloitte’s Director of Corporate 
Social Responsibility, points out that social enterprises have the potential to be 
competitive with mainstream businesses, but only with sufficient government 
support. Therefore, more attention should be given to the issue of the 
competitiveness of social enterprises. 

4.3 Perception of the Benefits of Social Entrepreneurship 

The value of the median and mode of response for all identified benefits of social 
entrepreneurship was 6, which means the overall consent of the respondents. The 
IQR value for all benefits was 1, which indicates a low degree of variability of 
responses. Table 1 shows the mode, median, IQR and mean of responses related 
to the perception of the benefits of social entrepreneurship in Slovakia. 

Table 1 – Perception of the Benefits of Social Entrepreneurship 

Benefit Mode Median IQR Mean 

Integration of disadvantaged citizens into society 6 6 1 5.85 

Addressing social inequality 6 6 1 5.48 

Increasing employment 6 6 1 5.44 

Sustainable development 6 6 1 5.30 

Development of social services 6 6 1 5.22 

The most important benefit of social entrepreneurship in Slovakia, identified by 
social entrepreneurs is the integration of disadvantaged people into society. This 
is also based on their motivation to establish a social enterprise. Most social 
entrepreneurs were motivated to establish a social enterprise because of the 
opportunity to help disadvantaged groups. The second most important benefit 
was the effort to address social inequality in the region. This benefit was 
important especially for the representatives of social enterprises founded by 
municipalities. The most vulnerable groups identified by social entrepreneurs 
were unskilled people, under-educated people, Roma people, and older people. 
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Social entrepreneurs agreed that the benefit of social entrepreneurship in 
Slovakia is also the support of sustainable development. However, this benefit 
was not as important as the previously mentioned benefits. Social entrepreneurs 
have placed support for sustainable development in the penultimate place. Based 
on these results, we can assume that social entrepreneurship in Slovakia is not 
considered an important tool to support sustainable development. However, 
social entrepreneurship is generally considered to be an important tool that can 
support sustainable development. Many authors and studies such as Seelos and 
Mair (2005b), Jouen (2012), Barrutia and Echebarria (2012), Mair and Noboa 
(2003), and Azmat (2013) point to the importance of social entrepreneurship in 
support sustainable development. 

Based on this, it is necessary to focus on raising awareness of this role of social 
entrepreneurship among social entrepreneurs in Slovakia. This approach would 
help develop the potential of social entrepreneurship in the implementation of 
activities and strategies for sustainable development in Slovakia. 

In addition to the benefits in Table 1, social entrepreneurship experts pointed to 
other important benefits of social entrepreneurship. They pointed out that the 
advantage of social entrepreneurship is also a better possibility of cooperation of 
several social enterprises, which can help each other. In commercially oriented 
companies, this form of cooperation is limited, as these companies usually only 
cooperate in cases where such cooperation is mutually beneficial. 

4.4 Perception of Obstacles to the Development of Social 

Entrepreneurship 

Social entrepreneurs have had to deal with many obstacles during the 
establishment and operation of social enterprises, and they have practical 
experience in this field. Table 2 shows the mode, median, IQR value and mean of 
responses of social entrepreneurs to individual obstacles to the development of 
social entrepreneurship in Slovakia. Table 2 shows the mode, median, IQR and 
mean of responses related to the perception of obstacles to the development of 
social entrepreneurship in Slovakia. 

The most serious obstacle was the administrative complexity associated with 
social entrepreneurship. The value of the mode and median of the answers is 5, 
which indicates a high overall level of agreement of the respondents. The IQR 
value of this barrier is 3, which indicates a high degree of variability of 
responses. The reason is that several respondents do perceive the administrative 
burden as an obstacle but consider it to be also necessary to ensure transparency 
in this area. On the other hand, most social entrepreneurs perceive administration 
and bureaucracy to be a significant obstacle in setting up and managing a social 
enterprise.  
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Table 2 – Perception of Obstacles to the Development of Social Entrepreneurship 

Benefit Mode Median IQR Mean 

Administrative complexity 6 5 3.0 4.78 

Unclear legislation 5 5 2.0 4.74 

Lack of information on social entrepreneurship 6 5 3.0 4.58 

Too much risk social entrepreneurs face 6 5 3.0 4.33 

Social entrepreneurship is time-consuming 6 5 4.0 4.22 

Fear of debt 5 5 2.0 4.19 

High tax burden 4 4 3.5 4.11 

Lack of personal preconditions of social 
entrepreneurs 

5 4 2.0 4.04 

Insufficient support from the government 3 3 2.5 3.70 

Negative attitude to social entrepreneurship by 
society 

2 4 3.0 3.62 

Corruption in obtaining government support 2 2 2.5 2.67 

Social entrepreneurs emphasized, for example, that the establishment of new 
social enterprises was planned rather than the transformation of sheltered 
workshops into social enterprises. All documents necessary for the registration 
and operation of a social enterprise have been prepared only for newly 
established enterprises and are not compatible with sheltered workshops, and it 
complicates their filling. Another problem is waiting times related to 
administrative. In some cases, the whole process of registration and other 
administrative duties takes up to 9 months. Entrepreneurs have to wait for 
confirmations and changes in the commercial register for up to 30 days. 

The second most serious obstacle is the unclear legislation on social 
entrepreneurship. A high level of respondents’ agreement was observed here. 
Entrepreneurs are often forced to seek legal advice on the interpretation of the 
law during the establishment of a social enterprise. Even lawyers sometimes have 
problems interpreting the law. Uncertainties in the legislation are reflected not 
only in the understanding of the law by entrepreneurs but mainly in the different 
interpretation of the legislation by various public institutions such as regional 
centres of social economy, labour offices and the Ministry of Labor, Social 
Affairs and Family of the Slovak Republic. It is not clear what the different types 
of contributions can be used for. For example, social entrepreneurs often find that 
the Public Procurement Office does not respect the possibility for public entities 
to reserve public contracts exclusively for registered social enterprises. 

According to social entrepreneurs, another significant obstacle to the 
development of social entrepreneurship in Slovakia is the lack of public 
information and awareness about social entrepreneurship. This also corresponds 
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with the conclusions of the European Commission (2014) and social 
entrepreneurship experts, who also perceive low public awareness as one of the 
most serious obstacles. 

The least serious obstacle to the development of social entrepreneurship in 
Slovakia is corruption in obtaining support. Social entrepreneurs pointed out that 
the whole system of support for social enterprises is more transparent as it was in 
the past. The administration associated with social entrepreneurship largely 
eliminates the possibility of corruption. 

4.5 Perception of Measures to Support the Development of Social 

Entrepreneurship 

In this part of the research, social entrepreneurs evaluated measures that could 
help in the development of social entrepreneurship in Slovakia. Table 3 shows 
the mode, median, IQR and mean of responses related to the perception of 
measures to support the development of social entrepreneurship in Slovakia. 

Table 3 – Perception of Measures to Support the Development of Social 
Entrepreneurship 

Benefit Mode Median IQR Mean 

Financial support for social enterprises 6 6 0.75 5.85 

Better access to public procurement for social 
enterprises 

6 6 1.00 5.78 

Raise public awareness of social 
entrepreneurship 

6 6 0.50 5.65 

Promotion of best practice examples 6 6 1.00 5.48 

Support for municipalities in establishing social 
enterprises 

6 6 1.00 5.37 

Government award for social entrepreneurs 5 5 2.00 4.56 

Incorporate information about social 
entrepreneurship into school curricula 

5 5 3.50 4.15 

Respondents included financial support and better access to public procurement 
for social enterprises as the most important measure that would help support the 
development of social entrepreneurship in Slovakia. Both the mode and the 
median of the responses in these measures indicate a strong agreement of the 
respondents. The IQR values indicate a low variability of the responses. 
According to social entrepreneurs, financial support should also take into account 
the overall resulting positive social impact of the social enterprise and not only 
the percentage of reinvested earnings. 
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Other measures proposed by social entrepreneurs related to financial support: 

• Shortening the waiting period for reimbursement of wages costs; 

• Increase in financial contributions in the initial phase of establishing a 
social enterprise; 

• Tighter financial controls in companies and increased transparency (there 
are the cases that social enterprises receive contributions for more 
disadvantaged employees than they employ); 

• The better setting of service vouchers, or their cancellation and provision 
of a direct subsidy for an invoice. 

Although social entrepreneurs perceive financial support as the most important 
measure that will support the development of social entrepreneurship in Slovakia, 
significant financial support can be counterproductive. Social entrepreneurship 
experts who took part in expert interviews also pointed out that financial support 
from the government may not be an effective tool to support social 
entrepreneurship and social enterprises should strive for financial self-
sufficiency. There are very successful entrepreneurship systems in developed 
countries where direct financial government support for social enterprises is 
limited.   

Social entrepreneurs propose to increase the awareness of mayors of 
municipalities and other public entities about the possibilities of assigning public 
procurement contracts for social enterprises, as many of them are not aware of 
this possibility. An increase in the mandatory share of public procurements for 
social enterprises to cities, municipalities and self-governing regions would also 
help in the development of social entrepreneurship. 

Incorporation of information on social entrepreneurship into school curricula is 
not perceived as an important tool to support the development of social 
entrepreneurship. It was ranked the last measure. On the other hand, the selected 
experts on social entrepreneurship emphasized the focus on incorporating the 
subjects of information about social entrepreneurship into the curricula of 
primary and secondary schools. Europpean Commission (2014) perceive the low 
awareness about social entrepreneurship as one of the biggest obstacles of 
development of social entrepreneurship in Slovakia. Education in this area of 
primary and secondary school pupils can be an important tool to improve this 
situation. 

In addition to the measures listed in Table 3, social entrepreneurs also listed other 
practical measures that would help the development of social entrepreneurship in 
Slovakia. Inclusion of social enterprises and their activities in regional action 
plans would be an important tool. There have been attempts and efforts by social 
enterprises to do so, but they have been rejected by the relevant authorities. 
Simplifying the process of admitting disadvantaged people could help as well. 
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There is a problem that people with special needs often do not go to the 
employment office and therefore it is not possible to employ them. 

5 CONCLUSION 

This article was focused on the analysis of the perception of social 
entrepreneurship by social entrepreneurs in Slovakia. Based on the analysis, it 
may be concluded that social entrepreneurs in Slovakia perceive social 
entrepreneurship as a tool for solving social problems, but it is still in 
development in Slovakia. Only 37% of social entrepreneurs perceive social 
entrepreneurship in Slovakia to be well developed. One of the most important 
findings is related to the role of social entrepreneurship in sustainable 
development. Many authors and studies emphasize its importance in the 
application of sustainable development. However, social entrepreneurship in 
Slovakia is not perceived as a tool od sustainable development. Therefore, 
appropriate measures should be adopted to raise the awareness of social 
entrepreneurs about the potential of social entrepreneurship in this field. 
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